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Gartner: Critical Capabilities for Business 

Intelligence and Analytics Platforms 
Published: 12 May 2015 
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Page 40… leader in geospatial, location analytics and 

real-time use cases. 

 

Page 44 … Analytic Dashboards & Content … The ability 

to create highly interactive dashboards and content with 

visual exploration and embedded, advanced and 

geospatial analytics to be consumed by others. 

 

Page 45 … Geospatial and location intelligence: How 

does the product support specialized geospatial 

visualizations, such as shape and mini-chart positioning 

(pie charts, for example) and region color fill, geospatial 

data layering 
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Wikipedia 
 
Pitney Bowes | 4 August 18, 2015 

The discovery and 

communication of 

meaningful patterns 

in data; 

to describe, predict, 

and improve 

business 

performance 
 



Huff Model of Spatial Interaction 
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One measure of probability: Census Demographics 
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The discovery and 

communication of 

meaningful 

patterns in data 



E. Dramowicz, 2005, Directions Magazine 
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Dr. David Huff, Univ. Texas, School of Management 
1931-2014 
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The discovery and 

communication of 

meaningful 

patterns in data 
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Visualization Analytics Data Fusion 

Location Intelligence 
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Thank you 
Joe.Francica@pb.com 
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