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Media Industry Transformation   
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Continuous engagement and analytics becoming core to the consumer interaction 

Engage 
with 

Consumers 

experience 

decisions 

targeted 
products 

and 
services 

Lean & 
Change 

Generate 
value from 
operations 

Big Data &  Analytics 

Mobility & Pervasive 
computing  

Social Media 

Cloud 

AI & Robotics 

Fragmented consumer landscape requires highly 
contextual, relevant and personalized services 
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There is an ocean of data 
True value of intelligence requires modeling and their relationship 

Logs and 
Sensors Data Social Data 

 

Open  and 3rd 
party data 

Real-time 
data 

Enterprise 
Data 

In virtually all BI implementations today, location information isn't ignored, but it is pretty much used 
exclusively as a descriptive attribute or very coarse-grained and often static dimension - Gartner 
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Location intelligence is really big thing for most enterprises, 
especially consumer-facing areas 

Customer Tracking 
 

Tracking customers through 
mobile apps, wearable's, etc 

Product Tracking 
 

Tracking  products after 
customer purchase them 

Premises Monitoring 
 

Tracking the customer 
experience at the location  

indoor, stores etc, 

Supply Chain 
 

Tracking production and 
distribution operations 



across partners, social circles and service adjacencies  

 As the data value chain becomes shared and physical-digital instrumentation 
becomes the norm; winners will rethink the value of proprietary data  
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Applications  Disney Enhanced Theme Park Experience [MyMagic+] 

Charting Experience where digital meets physical 

Wearable bracelet to capture visitors data and provide 
engaging experience throughout their stay ?  
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Applications  Satellite Radio to Telematic Services  
Expanding the value-chain, Monetization 

Sensor based real time data feed. Enabling 
localized services.  Continuous relation with 
consumer enabling new business models 
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Applications  Portable meter for audience measurement 
Tracking and Measurement 

Wearable devices and PPM  Audience 
viewing measurement 
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Applications   Mobile and proximity marketing 
Targeted Advertising, Content Monetization 

Location based advertising  Connected Car, 
Mobile 
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Data Lake 

EIF -  

Data Induction Platform  Collection, linkage and integrations 

Social listening Demography & Profiling data Product Usage Enterprise data 

Open  & linked Data Social Listening Data Streams  Transactional 

Data Exchanges [Public, 3rd Party] 

Data Exploitation  Profiling, Modeling & Analytics 

Data marts Data Discovery 
Statistical 
Modeling 

Data mining AI & ML 

Descriptive Analytics Predictive Analytics Prescriptive Analytics 

Business Analytics & Self 
Service BI 

Propensity and Forecasting 
Alerts, Actions and 
Recommendations 

Insights delivery 
Portals, applications, mobile devices 

 

 

Data 
Marketplace 
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Industry Metamorphosis | Significant change in value chain 
Continuous engagement and analytics becoming core to all value chain elements 

Conceptualize 

Productize, Package 

Market, Sale 

Distribute 

Consume, Use 

Feedback 

Analyze and Adapt 

Create & Build 

Blurring of 
Boundaries 

Physical to 

Digital 

Transaction 
to 

Engagement 


